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As more Americans report feeling stressed a lot of the time (American Sports
Data), it is no wonder that mind-body fitness is dominating the fithess landscape.
The baby boomer generation is seeking out alternative ways to supplement their
fitness routine with “kinder, gentler” ways of exercising.

Since 1998, the highest growth fitness activities have included Yoga and Pilates;
the demographics center on women over the age of 35. Yoga/Tai Chi alone has
seen a 95% increase in participation since 1998, growing to over 11.1 million
devotees in 2002. While in 2002, there were over 4.7 million Pilates enthusiasts,
an increase of over 169% from 2000.

Sources: American Sports Data “ Kindler, Gentler, Fithess Trends Continue to Displace
Traditional Exercise Forms.” April 15, 2003 http://americansportsdata.com/pr _04-15-03.asp

Selected Fitness Participation

2000 2002 4 Year Change (1998-2002)
Pilates 1,739 4,671 +169%
Training
Yoga/Tai 7,400 11,106 +95%
Chi

Source: American Sports Data http://www.americansportsdata.com/pr_04-15-03.asp
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YOGA PRACTITIONER DEMOGRAPHICS
Gender: 76.9% women/ 23.1% men.
Age: 25.2% are 25-34; 15.7% are 35-44; 26.9% are 45-54.

Income: Over 30% have an annual income over $75,000, with a full 15%
earning over $100,000.

Education: Almost 50% have attained a college-level education or higher.
Also, an additional 40% have completed some college.

Region: Nearly 20% live on the West Coast, almost 30% live in the
Northeast, and almost 30% live in the Central United States.

Length and Frequency of Practice:

0 58.4% or 8.7 million people have practiced Yoga for less than 2

years.

0 15.4% or 2.3 million people have studied Yoga for more than 10
years.

o0 More than half of Yoga participants surveyed practice twice or more
a week.

From “Yoga Journal Releases First Comprehensive Study of the Yoga Market.” ( June 2003)
http://www.yogajournal.com/about press061603.cfm

YOGA STATISTICS
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There are approximately 15 million US Yoga enthusiasts, up from 3 million
in 1990.

Yoga patrticipants spend about $22 billion dollars annually on classes and
Yoga accessories (mats, clothes, videos and DVDSs).

The average Yoga participant spends an average of $1,500 annually on
Yoga.

85% of fitness clubs offered Yoga classes in 2002, as compared with 31%
in 1996.

The average Yoga center earns between $25,000 and $50,000 per year.

Source: “Entrepreneurs cash in on yoga’s recent stretch of popularity,” by Jennifer Davies.
UNION-TRIBUNE (Feb 8, 2004)
Source: Yoga, Inc. by Russell Wild _http://www.yogajournal.com/views/769 _1.cfm
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PILATES

Pilates, an exercise discipline, includes elements from stretching, calisthenics,
balance and resistance training, has emerged in the last few years as one of the
fastest growing exercise movements since 1998. As the mind-body exercise
movement grows in popularity, Pilates represents one of the strongest niches of
this trend.

In 2002, according to the Sporting Goods Manufacturers’ Association Sports
Participation Study:

o Pilates participation is up 91% over the last year.

0 There were nearly 4.7 million participants.

o Women comprise about 90% of all participants.

0 44% of all Pilates participants performed the activity at home.

0 The average age of a Pilates participant is 35.1.

Source: Sporting Goods Manufacturers’ Association
http://www.sgma.com/press/2003/press1055431388-30955.html
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